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Jaunt Charlotte is a new and innovative company formed by EJ Drayton and positioned to offer three types of services 
designed to flow perfectly together to serve our Clients and the Center City of Charlotte North Carolina.

Based on a successful venture already operational in Miami Florida where EJ Drayton was an instrumental part of its 
initial success, Jaunt Charlotte will expand the concept and create a platform unique to the Charlotte area.

This Business Profile has been professionally written and designed for the purpose of providing information on who 
we are, what we offer and how we will operate as a new business. Additional information may be requested and 
made available upon request as an addendum to this presentation.

Our Carts will add a creative and technologically advanced appeal factor to the hustle and bustle in center city while 
our innovative services will naturally evolve impacting local businesses in a positive manner. Thank you for taking the 
time to read this presentation and we welcome your reply communications.

Sincerely,

EJ Drayton
     info@RideJaunt.com 
     www.RideJaunt.com 

Introduction to “Jaunt Charlotte”
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Our Organizational Structure

Moving Advertising Platforms

Service

Delivery

Multiple 
Services 
that will 

Evolve

Public 
Impact

Other
Services

The operation and maintenance of our
Carts will serve Patrons in the 4 Wards
of Center City on a flexible schedule 
that Jaunt Charlotte will make public 
via social media.

The features on and inside our Carts 
will promote multiple businesses 
generating revenue that does not 
derive from charging Patrons for the 
free rides we provide.

Cart
Operation

Ad Display 
on Carts

MAP
PIN

ELECTRIC
CARTS

FLASH
/SPEED

ECO FRIENDLY

JAUNT 
CHARLOTTE

Jaunt Charlotte has three primary service categories that revolve around our Cart operations where we 
provide Patrons of Center City businesses and events free transportation. The above organizational structure 
model visually depicts how we are set-up for evolving the services we provide while outlining the primary 
operational features of our Carts.
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Core Values – Mission – Vision

Mission

Core Values
Vi

si
on

Jaunt Charlotte’s mission is to
create awareness for our Clients
and Sponsors while serving the

Public in Charlotte.

Jaunt Charlotte’s vision is 
to become a successful 
service provider that has 
a footprint in multiple 
cities. 

Jaunt Charlotte’s core 
values  are to create 
mutually beneficial 

relationships that 
grow and expand and 
to deliver exceptional 

services.



Our Services

Free Patron Transportation
Business Sponsorship
Product Introduction

Product Give-a-ways
Video Advertisement

Marketing Services

Customized Services
Direct Advertising & 
Marketing
Business Development
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The model above represents our three primary service categories and as we develop 
the delivery and fulfillment methods unique to Jaunt Charlotte we choose to protect 
our IP (intellectual property) at this time. Further elaboration will be provided once we 
are operational for a period of time as this information is reserved for our Clients and 
the City of Charlotte.



Geographic Service Areas
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Jaunt Charlotte will serve all 4 Wards of Center City and will expand into other areas of 
Charlotte where there is a need for the free transportation services we offer. 
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The model above represents the 5 primary elements that lay a foundation for 
building Local Business Cooperatives.

1. Jaunt Charlotte will become a recognized symbol for promoting other local 
          businesses in Center City Charlotte and in other areas as we expand our 
          operational footprint.

2. Our Carts are the focal point that will allow us to be noticed and that will 
          have an impact on other businesses.

3. Regular Daily City Activities gives Jaunt Charlotte the ability to make new  
          connections and appeal to others.

4. Major City Events provides Jaunt Charlotte with the privilege of serving the 
          City of Charlotte using cutting edge advertising and marketing techniques.

5. Sporting Events gives us the ability to serve Patrons from both local 
          businesses and sports venues, giving Charlotte a face for green initiatives 
          indirectly.

Local Business Cooperatives

Our Carts in Center City
Charlotte

Daily City Activities

Major City Events

Sporting Events
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The model above showcases 3 additional ways Jaunt Charlotte will 
directly and indirectly build local business cooperatives. For example… A 
free ride on one of our Carts gives anyone direct exposure to the videos 
playing on our monitors, the brochures we hand out and any free 
product samples we are promoting for our Clients at the time. 
Additionally the visual impact on others seeing the Carts go buy makes 
them wonder who and what Jaunt Charlotte is and possibly how they 
can do business with us. Our Carts are the mobile platform for doing 
business in a diversity of ways.

Local Business Cooperatives

Jaunt Charlotte’s 
indirect service to 

the City of 
Charlotte…

Free no obligation 
transportation provided 
by Jaunt Charlotte will 

appeal to everyone who 
rides in our Carts…

The services Jaunt 
Charlotte provides to 
local businesses gives 

those businesses a 
platform they are not 
able to have through 

other initiatives…

The exposure Jaunt 
Charlotte will give to 

local businesses have a 
measurable economic 

impact that is positive…



Our Carts provide a way for Sponsors and Clients to deliver their messages 
softly without a high-pressure approach and this will benefit the City of 
Charlotte. There are three primary ways our carts will deliver messages for our 
Clients:

1. Visually through Cart graphics and labeling.
2. Visually through Videos played in display monitors on-board.
3. Physically through both free product samples being handed out as well as 
             brochures and other collateral marketing materials.

Center City Impression
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The first impression
matters…

The visual appeal, day and night, from our Carts driving 
by will not only attract passengers it will create a positive 
vibe about how the City of Charlotte supports its local 
businesses.

Creating a fun
atmosphere…

Riding a Jaunt Charlotte Cart will be fun, informative and a 
“free” no obligation perk Patrons and Visitors alike will 
enjoy. From free information, to local advertisements to 
free product samples the experience our Riders will have 
sets a tone for a fun atmosphere.

It’s about the delivery of a message…



Jaunt Charlotte will implement 
ongoing awareness campaigns that 

will let local businesses know what we 
offer and how they can utilize our 

mobile delivery platform.
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Step 1

Jaunt Charlotte will seek to serve the 
areas we have a geographic footprint, to 

include the interest of the City of Charlotte in 
a way that does not require direct involvement. 

This will open new doors for us to explore 
collectively for mutual benefit and provide a 

pathway for doing business.

Step 2

Jaunt Charlotte has an internal policy 
of over delivering to our Clients and 

Sponsors so their experiences will be 
positive and this in-turn will give us the 

open door to provide information about 
additional services we will be offering.Our Understanding on building 

Relationships:
Jaunt Charlotte recognizes that a hard sales pitch causes would be Clients and Sponsors to put 
up walls. We seek a long-term mutually beneficial relationship with the City of Charlotte and all 
of the businesses we serve as Clients, Sponsors and those who benefit at no cost to them 
because we serve their Patrons. As our new business evolves, so too will our campaigns and 
initiatives where an overall game-plan is not set into stone. Our IP (intellectual property) will 
have its own appeal factors and where we go from there is a journey, not a destination.

Step 3

Relationship Development Plan
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Demographics

growth.DEVELOPMENT
SNAPSHOT
Development is moving forward at a brisk 
pace in Uptown and South End, leaving
no sector untouched. Major projects in 
office, residential, retail and hospitality
are breaking ground to accommodate
growing demand for space by new
businesses, residents and visitors. Public
investment in infrastructure is underway,
with several major transit projects, The
impact of new parks, entertainment
venues and transportation initiatives can
be seen in the boom of projects in South
End and Third Ward.

FAST FACTS 

321,000
Square Feet of planning 
or Under Construction

1,600 +
Hotel Rooms in planning
or Under Construction

28
Residential Projects in Plumbing
or Under Construction

Blocks Being Planned
Along North Tryon

48

office projects in planning
or under constrution

12

9.3
Miles Of Light Rall

1.5
Miles Of Street Car
Under Construction

3.2
Acer First Ward park
Under Construction

4.5
Mile rall Trall Linear park
Beling Developed

Parking has always been in high demand in both the Center City of Charlotte and in 
its South End. Jaunt Charlotte will provide some relief during our hours of operation 
and our Carts will have an easier time navigating the traffic and ongoing development 
projects. Our Carts do not  compete with Cabs, Taxies or Light Rail as we provide a 
free alternative that is needed. Charlotte will be growing for a long time and our 

Carts will have a place in that growth.
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Demographics

Jaunt Charlotte will not only appeal to new Residents who live in the areas where 
we have a geographic footprint and provide Cart services, as the City of Charlotte 

grows we will become a necessity to many who will find our Carts an appealing 
convenience. Jaunt Charlotte will serve Residents as well as local Businesses in a 

number of ways and this is a good thing for the City and Jaunt Charlotte.

Uptown

1,631
Housing Units Under Construction
or Recently Delivered

1,569
Units Proposed

4
Multifamily Rental Complexes
Under Construction 

7
Multifamily Rental Complexes
Under Construction

13,500
Estimated Population

15,300
Estimated Population By 
End Of 2015

13%
Population Growth 2014-2015

6,300
Estimated Population

7,600
Estmated Population By 
End Of 2015

20%
Population Growth 2014-2015

Housing Units Under Construction or 
Recently Delivered

South End 
2,083

Center City has been a magnet for new 
residents in recent years, driving demand for 
new housing. By the end of 2015,  it is anticipated 
that Uptown,  South End and Midtown will be 
home to over 25,000 residents. Since 2010, 
multifamily projects have dominated the 
market, attracting a wide range of renters to 
Uptown and South End. Residents are attracted 
to the walkability, amenities and quality of life 
urban living offers.

For those interested in home ownership,
Center City offers numerous options range from 
historic homes in well estalished neighborhoods 
to modern condominiums with resort-style 
amenities to new construction homes in 
communities undergoing revitalization.
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Our Carts

Video Monitors may be 
iPads or other Tablet devices…

The Cart configuration available to Jaunt Charlotte ranges from open 4 to 6 seat 
Carts to closed-in carts for colder weather. Jaunt Charlotte will likely maintain (1) 
Cart that will market and brand our business, that can also be used for special 
occasions that we support. Our goals are to start off with 4 to 6 Carts that have 
Video Monitors and under neon lighting.

Neon lighting will be featured under the body 
of the Carts and on the signage on the side 
of the Carts…
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Our Carts

Using the available space on and inside our Carts to 
store “Free Product Samples” that we can give-a-way 
for our Clients and/or Sponsors for free, the appeal 
factor and attraction to our Carts in all seasons will be 
drastically increased. This allows Jaunt Charlotte to 
have a direct impact on the Public in a way that our 

Clients and Sponsors will see results from. By 
following the City of Charlotte’s guidelines and/or by 
bringing new measures up for approval our Carts have 

a greater positive impact.
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Green Initiatives

Jaunt Charlotte Carts run off electric charge and as a result are pollution free. This falls in-line with 
the City of Charlotte’s growing EV (electric vehicle) charging station initiatives to encourage using 
EV’s. Charlotte and local businesses will be growing their EV Charging Station availability and this will 
provide Jaunt Charlotte with ample charging capabilities whenever needed. Jaunt Charlotte has 
chosen EV Carts as part of our Green Initiatives to reduce our carbon footprint as a company.
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Relative to servicing our Clients and Sponsors…
The services provided by Jaunt Charlotte give the Clients and Sponsors we serve a 
mobile platform for advertising, marketing and promotion of their business, products 
and/or services in a way that interacts with real people daily.

Relative to Jaunt Charlotte’s own campaigns…
Jaunt Charlotte will use social media, our online presence, our mobile platforms and 
our direct sales department as a means to advertise, market and promote to attract 
new Clients and Sponsors.

The difference between Clients and Sponsors…
Jaunt Charlotte Client’s pay for the services we offer and are looking to generate 
more business. Sponsors on the other hand will use our mobile platforms as a perk 
for their Patrons and/or the Public where they are seeking exposure that does not 
necessarily incorporate a desire to increase business. For example, a Client could be 
Ruth Chris Steakhouse, who wants to have one of our Carts wrapped with their logo 
and for us to pass out and/or display on our video monitor(s) advertising content. 
Also for example, a Sponsor could be Bank of America who wants to have one or 
more of our Carts wrapped while using or not using our video display for name and 
brand recognition.

/JauntCharlotte 

@JauntCharlotte 

@JauntCharlotte 

Advertising, Marketing & Promotions
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EJ Drayton is a graduate of UNCC (University of North Carolina Charlotte) with a degree in Marketing. EJ has 
built a small yet effective Team of people who are dedicated to the branding and imaging of Jaunt Charlotte. 
As you have seen throughout this Business Profile, the visual and graphic enhancements are corporate level 
and appealing. This is what EJ and his Team bring to the City of Charlotte, a fresh approach to visual mobile 
exposure, one on one advertising and marketing as well as new or existing brand, product and service 
awareness.

Advertising, Marketing & Promotions
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Jaunt Charlotte is excited about becoming a positive part of Charlotte’s growth and we 
would like to thank you for taking the time to read this Business Profile.

The information provided in this Business Profile was created for public consumption 
and for review by various City, County and State agencies as deemed necessary. We 
will gladly cater to any requests for additional information by any business, agency or 
potential Client or Sponsor in an effort to maintain transparency. We seek to serve in 
a mutually beneficial capacity and to grow into multiple areas within the city limits of 
Charlotte NC starting with the 4 Wards of Center City.

Your reply communications are welcomed and we invite you to participate in our 
journey.

Have an incredible day!

Sincerely,
EJ Drayton
     info@RideJaunt.com 
     www.RideJaunt.com 

Conclusion
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